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intro:

Can you find the 5 s

2018 has been eventful. And it is fast coming to an
end! The last year has been a bit of a whirlwind to say
the least and here we are in December with the festive
shutdown imminently upon us.
This final issue of Pit Stop for 2018 is admittedly a short
edition. The final quarter of the year has seen a busy period
with a variety of projects going on in our studio. Pit Stop
was put on the back burner while we concentrated on some
exciting projects that will be revealed in early 2019.
But there is still plenty of interesting content to read through
in this issue, so please do read on and have a look at what
has been happening here at Design Pit HQ over the last few
months. As ever, our Spot the Difference competition features
and anyone that finds all 5 differences can take a photo and
post to our social media accounts to be in with a chance of
winning some prizes!
Good luck and enjoy...
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Our social media Remembrance Day tribute turned a
few heads with significantly higher engagement as we
changed our profile photos on Facebook, Twitter and
Instagram. The subtle change to our logo icon proves that
great design does not need to be complicated and great
ideas are often the simplest.

Colourful and vibrant street food brand Cropover Kitchen has officially
launched! We’ve been lucky to have worked on this new street food concept with
the team at Cropover Melania, Alison and Jon. The new 14 foot long food stall will
be active across the Midlands and into London in early 2019, serving up delicious
Bajan inspired meaty dishes. Check out their hot sauce products and After-Burn
Survival Kits as well, all available from the stall! We’ve been working on the
graphical execution of the brand across all forms of media. A delightful project to
have worked on and we look forward to supporting Cropover into 2019.
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Branded Stash
Now Available!
Design Pit branded SnapBack caps and Beanie hats are now available! We
decided to launch some branded stash in time for Christmas and we’ve been giving
away some cool hats and jumpers in the run up to Christmas. Check out our Facebook
page for news of further giveaways coming up!
A massive thanks to the beautiful Mimi Gerrard-Morgan for kindly modelling our hats
and caps. Mimi can be contacted for bookings via her Instagram page: @Mimi_GM
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Meeting of the
s Business Club

, Tigers v Sale Sharks

We have joined the Leicester Tigers Business Club for the 2018/19 season. The
first event was inclusive of a match day experience for the Cup game against
Sale Sharks. Creative Director attended the meeting and game, hosted by Leon
Lloyd. Leon is a former Tigers and England winger who famously scored two
tries in Tigers last European Cup win.
The event - sponsored by club sponsor Mattoli Woods - was inspiring and informative.
Leon opened up about his transition from the world of sport into the world of business
and how his concierge business has been founded on principles he took from being
a professional rugby player. After the talk and meal, we went out to watch the game which was much less of a spectacle and Sale ran out deserved winners against a limp
Tigers team!
It was very nice to see our company logo in esteemed company alongside DeMontfort
University, Leicester Racecourse and Bibby International. Also a big thanks to our
guests and clients for coming along, David Turner from Gemport Jewellery, Jon
Sutton of Europa Projects, Phil Yates from B-Sure Electrical and Steve Pountney of SLP
Consultants. We look forward to future events at Tigers.

Sun Bear Vodka Launches!
Sun Bear Vodka has launched just in time for the Christmas rush! The premium organic vodka brand engaged with us to rebrand and redesign their labelling this summer and finally
the labels have been launched along with their brand new gazebo. Sun Bear director Ashley Haynes is thrilled with the results. “Everything was slightly delayed due the birth of our
daughter but we are now fully up and running. I was initially skeptical about rebranding but after taking advice from a close friend with a career in marketing, I spoke to Gareth at
Design Pit. We’ve not looked back since and Sun Bear has been elevated to another level”.
The labels are designed with full colour and foiled elements around the bear icon and typography. We designed a die cut shape that allows room for a flavour sticker to be added below the main
central label. This feature is quite unique and sets the bottles apart from competitor products. The bright labels stand proud against the naturally coloured liquids and give the bottles real impact!
Does your labelling need looking at? Why not get in touch with us for a no obligation audit of your layouts, typography and colour schemes? We are currently actively looking to speak to gin
distilleries and craft ale breweries: 01543 241 251.

Making the
Mundane
Magnificent
This is a regular challenge for graphic designers. Taking something that is less
than inspiring and turning it into something that engages, excites and evokes a
reaction. As much as we’d like to work on briefs for Nike or Audi every day of the
week, the reality of a career in design is that most briefs are seemingly a lot more
“run of the mill”. Part of the job is to refuse to be beaten into submission by this
factor and search for the source of interest that will be hidden in every brief.
No matter how mundane a brief appears on the face of things, there will be a golden
nugget of interest hidden away, just waiting for an eager designer to discover it and build
a creative narrative around it. Here at Design Pit, we preach our talk, listen, learn approach
to design briefs, sitting down with our clients to discuss, at length, what they do, how
they do it and why. This is a process we go through frequently in order to understand the
driving motives in our client’s psyche. Understanding why our clients set up to do what
they do generally, leads us to the unearthing of a hidden gem that gives us our angle to
build our designs and messaging around.
And this is exactly what we did recently with a new client, Lindstrom. We were fortunate
enough that divisional head John Lloyd had worked with us before and knew how we
approached projects like this, so he’d done a bit of ground-thinking before landing in our
studio for the initial briefing meeting.
Lindstrom are a Finnish company and have become the market leader in the UK within the
industrial wiper sector. This sector is all about safe cleaning, removal and laundering of
specialist cloths in industrial environments. Think about garages, manufacturing factories,
print houses, anywhere that has lubricants, chemicals or hazardous liquids. These are the
places that Lindstrom will be working with, to rid these workplaces of dangerous spillages,
keeping them in cleaning working order and building a process around the laundering
of the materials used to keep things clean. On the face of it, this is a fairly bland brief. A
commodity purchase that is driven by a Health and Safety requirement rather than a
desire. Lindstrom needed a Sales Pack to arm their sales team with as they hit to road to
promote and sell the service on offer and our challenge was to make it magnificent!
We followed our tried and tested process of asking what, how and why when we held our
briefing meeting with John. Rather than telling people WHAT was on offer, we created
something that communicated WHY Lindstrom do what they do and this started to build a
much more interesting picture. Before we knew it, we had a much more powerful message
and narrative for the Sales Packs.
We discovered that Lindstrom deliver is a zero waste to landfill process. No rags, mats
or cloths (or wipers as they call them) are sent to landfill. They are laundered using
recycled water and then air dried. Waste water from the washing process is then
pumped back around, filtered and cleaned for the next batch of wipers to be laundered.
Nothing is wasted, nothing is put in the bin, the whole process has been developed to as
environmentally friendly as possible. Lindstrom have done this very specifically as they
want to help to protect the planet that we live on.
Here in the UK, we’re not good at disposing of commercial waste in an environmentally
friendly way. Europe do it well; a lot better than us here in Britain and Lindstrom recognised
this and became the market leader in this industry by acquisition. They came to the UK this
year to make a mark on the industry, open people’s eyes to a growing problem. Being kind
to our planet is what drives and motivates Lindstrom to operate within this sector.
We had found our nugget of gold…
We used FSC approved papers and worked with Lindstrom to choose quantities in print
that represented great value for money against price per unit. We wanted to ensure that
they could order in bulk to retain stock of their marketing materials and use for at least 12
to 18 months. Our designs were deliberately crafted to offer a greater “shelf life” in mind.
Even the way we shifted key information from item to item was done carefully, meaning if
something changed in terms of legislation, process or offering, Lindstrom would only need
to amend and reprint one part of the set rather than re-running the whole lot; keeping
costs down and saving paper.
Making the mundane magnificent, it is just what we do…
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